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Web Design for the LEGO e-commerce site

I have worked for over 6 years on the LEGO e-commerce site. | have been responsible for the continued growth and evolution of this
site gaining much unique experience that comes with designing and managing a site of this size.There are too many features to go
over thoroughly here, but here are some of the more interesting projects and accomplishments associated with my experience. For

more in depth examples, please visit http://www.mariopereira.com.
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International Site
Available in 19 countries in
3 languages.

Search Optimization
Both within the site and for
outside search engines.

World Class Checkout
4 step checkout process with
6 different payment methods
available.

Email Campaigns
Managed the design and
distribution of over 100
emails a year internationally.

Affiliate Program
Advertising the LEGO site on
other web sites.

Gift Certificates
Selling and redeeming both
Paper and Electronic Gift
Certificates on the site.

Order History

User can see past orders
regardless of whether placed
online or offline.

Wish List

Users can add products to
their wish list and even mail
their wish lists to friends.

Online Auctions
Developed online auctions
to be sold on eBay and
purchased through the LEGO
website.

Customized Products
Customizable Train

- configure your own train
from existing LEGO trains.

LEGO Factory - Build custom
models using 3D program
and purchase actual product
through the web site.

LEGO Mosaic - Upload

any picture and order a
“pixellized” LEGO mosaic of
your image with building
instructions. )
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Web - continued

(360 Product Spins and Zoom N\
Because of the nature of LEGO products, a 3D view of the product and important details was created in Flash to feature our

more important products.
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('LEGO Club Loyalty Program )
When LEGO launched their LEGO Club loyalty program - they needed an easy way to communicate all the features and
benefits of joining this club. A flash piece was created combining video and animation to easily explain the benefits of the

program. Sales exceeded expectations after implementation of the presentation.

(LEGO Factory Box Designer )
LEGO needed a quick way to explain how their new “Box Designer” worked, which allowed people to customize the packaging
that their “custom products” were shipped in. Giving the users a much more personal experience. This Flash piece was put

together to quickly communicate, not only the concept, but to act as a quick tutorial as well.
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('LEGO Product Videos

LEGO had an archive of TV commercials that could be used to further enhance the
product presentation on the web. But because the web site’s minimum requirements
dictated that we be compatible with Flash 7, | created a video player from scratch.

Player included a customized scrub bar that could jump to any part of the video.

N
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Specular International
This was a full range brochure
for the software company.
The company wanted a more
dynamic and exciting look

to their catalog to match the
excitement of their products.
Note the old catalog design on
the far left. All of the graphics
for the piece were generated
using Specular’s 3D Software

program, Infini-D.

1998 SRAPHICE SOFTWANE CATALOS

Previous Catalog
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Catalogs - continued

[
Savage Arms
These catalogs gave this Rifle
manufacturer a more upscale look
and connected with its audience
on an emotional level. Note the
difference from their old catalog
(shown here on the right) vs. the
new designs below. Art Directed

all photography.
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Catalogs - continued

(
LEGO

Holiday Yy
Magic’s &

Home catalog for 3 years. It was

challenging coming up with new Shop-At-Home
and fresh ways to represent the Holiday 1998

“Filled with over

- 215 4

catalog time after time. Here
is a sample of the process of
designing an illustrated cover for _kids fav'qrilés! .1
the book. ; & [ = " P gl .

N

The concept was first sketched out in several quick rough sketches.This idea was given the green light

and then | worked on a more detailed sketch before handing the project over to a professional illustrator.

A sample of a product spread from inside the book.

& 1o your Rebatic levestion System 1o craste mare ssazing
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Catalogs - continued

[Pratt and Austin

This company was looking for a friendlier and more I

upscale look. All photography was art directed by me. |
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Vermont Industries R
Catalog for Wrought Iron Company. All photography done on
location in Vermont.
(Dmmina -2
WILOOME to VEDMONT D STIN T =
: =0
: .
J
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Catalogs - continued

Catherine’s Chocolates
Same product - different looks
for different seasons and
different years. | Art Directed
all photography.
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CATHERINES CHOCOLATES
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4 LEGO

Shop-Al-Home
Summer 1999

Here are some more LEGO Catalogs. Note the variety in theme and presentation.
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Packaging

LEGO
Package designs for special LEGO bundles for

Walmart and other discount stores.
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Packaging - continued

LEGO
Packaging Card for LEGO play table

Cumberland Farms

Packaging for local store chain Frozen yogurt

Duncraft

Packaging for Line of bird feeders
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Logos

WritePixel ==

crReaTiVE WriTING For THE wes ~ THE FIRST YEARS

Write Pixel First Years
This is a logo for a company that specializes in copy writing for Logo for local library’s reading program that
the internet. encouraged young kids to grow through reading books.

March of Dimes LEGO

This is a logo to celebrate a March of Dimes sponsored Logo for an intramural LEGO Softball team
award banquet honoring women in Sports. It needed to be

energetic and portray a powerful woman without being

about any one particular sport.

=
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P Jaypro

since 1953
Yale Greencup Jaypro Youth Group
Logo for Yale activist group “Greencup.” Logo for a manufacturer of Logo for Catholic Youth Group
Their main mission was to honor the various sports’ equipment

earth and clean up and recycle.
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Point of Purchase (or)

LEGO

End cap shelf header
for LEGO silver
anniversary buckets

display.

[ 'SILVER |
. BRICK

LEGO

Teaser poster announcing
the introduction of the Star
Wars LEGO product line. Text

rendered in Infini-D.
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Drawings

Oil Paintings

QOil paints on canvas. Figure study and still life

Vector Drawing

A Portuguese Caravel sailing ship.
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Drawings - continued

Vector Drawing
Study of the use of diagonal lines to
reproduce various shades of grey.
Illustration of local morning DJ's

used on advertising materials. Line
technique used so that image could
be reproduced in various sizes and

various media.

Pencil Sketches

Done from imagination and visual references.
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Drawings - continued

Original Work - Study of process
These samples are to highlight the process in creating some of my artwork.
The original concept sketch is followed by the tighter executions

of the idea. No reference was used for this illustration. Final

Illustration was colored in Photoshop.

Original Work - Study of Process
Self portrait done in a cartoon style and

then converted to vector art in lllustrator
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